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SYNOPSIS 


(Not for Publication) 
Dan Hardy (Hugh O’Brian), a small rancher in financial 


straits, joins a group of bank robbers. Although his partners get away, 
Dan is captured and, after refusing to name his accomplices, is sent 
to jail. 

In jail he is placed in a cell with Felix Griffin (Robert Evans ). 
a strangely ominous man who is completing a 90 day sentence. Griffin 
runs afoul of the prison bully and Dan saves him. Later, the man 
mysteriously dies in agony. 

During a cell conversation, Dan accidentally drops the name of 
one of the bank robbers, who had originally promised to take care 
of Dan’s wife and small child if anything should go wrong. Just prior 
to his release, Griffin provokes Dan into attacking him on the grounds 
that his wife has by now probably been unfaithful. Dan apologizes 
when calmer, but Griffin secretly swears revenge. 


As he is saying goodbye, Griffin hints that it was he who killed 
the dead prison bully by feeding him ground glass. 


The fiend searches out the outlaw, Finney (Ken Scott), and 
finds him away, but his aged, invalid mother is at home. He brutally 
drives an arrow into the woman’s chest. When Finney arrives home, 
he is stunned by the sight and Griffin gets the drop on him. After 
learning the hiding place of the bank gold, he blasts Finney to bits 
with a double-barrel shotgun. Then he burns down the house about 


the bodies. 


Griffin arrives in a nearby town with the gold and a girl, May 
(Dolores Michaels), a frightened but lovely woman. Suspicious of 
his sudden wealth, two deputies question him and one of them strikes 
him in the face. Again, Griffin swears revenge. 


He rides to the Hardy ranch where he finds Dan’s wife, Ellen 
(Linda Cristal), in a serious stage of malnutrition and advanced 
pregnancy. He harries the woman until she loses her baby. 


Feeling himself well revenged on Dan, he then proceeds to set up 
a diabolical ambush of the two deputies. He maniacally pumps bullet 
after bullet into the body of the young deputy who struck him. 


In the meantime, another deputy, Emmett (Stephen McNally ), 
goes to the state prison to try and get Dan to reveal the names of the 
bank gang. When Dan finally does this, after learning that his wife 
has not been taken care of, it is to no avail since all the gang mem- 
bers are dead. 

However, an escape is arranged so that Dan can bring in legal 
evidence against Griffin. After spending a harrowing night with the 
insane killer, Dan gets the evidence. But, at a trial, May’s perjury 
results in a not guilty verdict and Griffin, fired with revenge, goes free. 

Dan and his family live in terror and when May’s strangled, 
tortured body is dropped at their doorway, obviously by Griffin, Dan 
decides to goad the killer into a showdown. 


Not until he has been shot in the back himself, is Dan able to rid 
the West of this fiend who has held an entire territory in terror. 
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Hall of Fiends 


Welcomes Evans 


A prisoner in a state peniten- 
tiary falls mysteriously ill and 
dies in agony, an outlaw and his 
aged mother are found dead in 
the burned ruins of their house, 
a young sheriff’s deputy is bru- 
tally ambushed on a lonely road, 
an expectant mother is terror- 
ized into losing her child, a 
beautiful young woman is sav- 
agely beaten, then choked to 
death and an innocent child is 
threatened with torture in Twen- 
tieth Century-Fox’s Cinema- 
Seope shock Western currently 
at the Theatre, “The 
Fiend Who Walked the West,” 
starring TV’s Hugh O’Brian and 
Robert Evans in the title role. 

These are only a few of the 
devilish and macabre highlights 
of Bob Evans’ latest film role— 
his third and first starring por- 
trayal. This is a new kind of 
Bob Evans, not the dashing bull- 
fighter of “The Sun Also Rises” 
or the dynamic motion picture 
executive of his other film, “Man 
of a Thousand Faces,” but a 
eunning killer whose warped 
brain spells terror for all who 
come in contact with him. 

When studio executives saw 
the first rushes of Bob’s per- 
formance, they were astounded. 
The relative newcomer had com- 
pletely created a horror charac- 
ter, one destined to go down in 
the annals of shock along with 
Lon Chaney or Bela Lugosi. 

Bob appears in the film along 
with Dolores Michaels, Linda 
Cristal and Stephen McNally, in 
addition to star Hugh O’Brian. 


Beautiful Dolores Michaels ap- 


pears as an ill-starred girl 
friend to killer Robert Evans in 
the Hugh O’Brian starrer, “The 
Fiend Who Walked the West,” 
next at the Theatre. 


Fight Fan-Fest 


Boxing fans who are really 
up on their fight game lore will 
find Twentieth Century - Fox’s 
“The Fiend Who Walked the 
West,” which opens ........ at 
the Theatre, a special 
treat. There are at least two 
former professional boxers in 
the cast, not including star 
Hugh O’Brian who fought 27 
bouts himself before turning to 
a less violent and more lucra- 
tive profession. 

Sharp-eyed fans will see Tom- 
my Garland, who won the Cali- 
fornia State A.A.U. middle- 
weight championship, among 
other squared-cirele honors. Al- 
so, there is Jimmy Casino, who 
fought four world champions 
during his ring career—Freddie 
Steele, Afarin Garcia, Billy 
Soose as well as_ light-heavy 
champ, Archie Moore. 

Real old-timers might well 
remember the days when Twen- 
tieth’s veteran stunt men, Chuck 
Couch, John Eppers and Kit 
Guard themselves were ring 
favorites before becoming full- 
time punishment takers for 
movie stars. 

As for Hugh O’Brian, he won 
22 out of his 27 fights and only 
quit the ring after suffering a 
broken jaw. But the rugged ac- 
tion star is still one of Holly- 
wood’s top leather fans. 
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An All-American 


Linda Cristal starring in ‘The 
Fiend Who Walked the West” 
a Twentieth Century-Fox pre- 
sentation currently at the ..... 
Theatre, plans to apply for 
American citizenship shortly. 
Argentine born, Linda has re- 
cently married Robert Cham- 
pion, Gower Champion’s brother, 
and wants now to become fully 
and completely an American 
citizen. 

As Hugh O’Brian’s wife in the 
exciting Western shock drama, 
she plays a woman left behind 
when her husband is sent to jail 
for bank robbery. 

“T love the country in which I 
was born,” the beautiful bru- 
nette said recently, “but I feel 
my life will now be in America 
and I feel it is only right that I 
become a citizen of the country 
in which I make my living.” 

In addition to Hugh O’Brian, 
she stars in the shock Western 
with Robert Evans, Dolores 
Michaels and Stephen McNally. 


Small Brush Fire 


Stephen McNally, who wears 
a mustache for the first time 
on the screen in Twentieth Cen- 
tury-Fox’s “The Fiend Who 
Walked the West,” opening 
at the Theatre, 
had a strange accident which has 
left him quite leary on any fur- 
ther mustache roles. 

Steve was between takes on 
the Western action drama set 
when he lit a cigarette. At that 
moment a gust of wind came up, 
blowing the flame into his false 
mustache. It ignited and gave 
him a painful lip blister. 

Ken Scott, who is featured in 
the film which stars Hugh 
O’Brian, Robert Evans, Dolores 
Michaels, Linda Cristal along 
with McNally, said: “I should 
have warned Steve. The same 
thing happened to me down in 
Mexico on the set of ‘The 


Bravados’.” - 


Man You Love To Hate 


Robert Evans, co-star with 
Hugh O’Brian in Twentieth 
Century-Fox’s CinemaScope 
presentation of “The Fiend Who 
Walked the West,’ now at the 
Theatre, is bucking for 
the title, ‘the man you love to 
hate.” 

In one day Bob killed off two 
people—one an old lady whom 
he shot with a bow and arrow, 
and the other a badman. 

“It’s just a light morning’s 
work,” quipped Bob, “I kill off 
six others later in the script.” 

The young actor plays the 
role of a psychotic killer in the 
shock Western which also stars 
beautiful Dolores Michaels, as 
Bob’s ill-starred girl, Linda 
Cristal and Stephen McNally. 

Bob received the crowning 
tribute during the filming of a 
particularly brutal scene — the 
assembled extras and crew his- 
sed him. 
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Hugh No Novice 


Hugh O’Brian goes in for 
plenty of fisticuffs in Twentieth 
Century-Fox’s CinemaScope pre- 
sentation of “The Fiend Who 
Walked the West,” currently at 
the Theatre, and he 
does all of his own fighting. 

But, O’Brian is no novice with 
his fists. 

A former Marine Corps boxer, 
Hugh, starring in the Western 
drama, won 22 out of 27 fights 
while boxing during his four 
years in the Corps. 

One of his early fights, in 
fact, was refereed by John 
Wayne, screen tough guy cu: 
rently starring in Twentieth 
“The Barbarian and the Geisha 
Wayne was visiting the Sa 
Diego boot camp during the ws 
when he was asked to officia: 
at a boxing match. Hugh ar 
another Marine were in the rir 
and Wayne asked if they wante 
to fight regular ring rules « 
his own “no-holds barred” rule 
They fought under the latt 
and both ended with mo 
bruises and aches and pair 
than were usual for even a M: 
rine Corps boxing exhibition. 

Although he won most of h 
fights, Hugh decided, after hav 
ing his jaw broken, he would nc 
seek a career in the ring afte 
all. For him it was a happy de 
cision for acting has paid o: 
quite handsomely. 

In the shock Western he star 
with Robert Evans, Dolore 
Michaels, Linda Cristal and Ste 
phen McNally. 


Turn-About 


Beautiful, blonde Dolore 
Michaels, cast as Robert Evans 
girl in Twentieth Century-Fox’ 
CinemaScope production of “Th 
Fiend Who Walked the West,’ 
the Hugh O’Brian starrer cur 
rently at the Theatre 
finds herself in an odd position 

When she was an aspiring 
young actress living in a Nev 
York walk-up apartment, Bol 
and Dolores used to date. In 
‘The Fiend,’ however, Bob beats 
her sadistically and eventually 
strangles her. 

“T didn’t know in those days,” 
said the beautiful young star, 
“that Bob and I would one day 
be working together and that 
he’d be abusing me. 

“If I had,” she said with a 
laugh, “I’m not sure I’d have 
dated him.” 


Like Dried Blood? 


When Dolores Michaels re- 
ceived a starring role in Twen- 
tieth Century-Fox’s Cinema- 
Scope drama “The Fiend Who 
Walked the West,” she was so 
happy she went right out and 
bought herself a new sports car. 

Keeping the theme of the 
Hugh O’Brian starrer, which has 
Robert Evans in the title role, 
in mind, she bought a car which 
she describes as being “ .. 
dried blood red.” 

In ‘The Fiend,’ she co-stars 
with Linda Cristal and Stephen 
McNally in the story of a 
maniac who wreaks havoc 
in a Western town. 


Robert Evans, a sadistic killer, throws Georgia Simmons off her 
guard before brutally killing her, in this scene from Twentieth Cen- 
tury-Fox’s “The Fiend Who Walked the West,” Hugh O’Brian star- 
Theatre. Dolores Michaels, Linda 


rer coming soon to the 
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Cristal and Stephen McNally are co-starred. 
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O'Brian, Evans In Shock Western, 
~The Fiend Who Walked The West” 


(Advance) 


The horror trend in popular film entertainment moves west with the introduction 
of Twentieth Century-Fox’s startling action drama, ‘““The Fiend Who Walked the West,” 


at the 
Nonetheless. startling is the 
casting of this top CinemaScope 
production. TV hero, Hugh 


O’Brian who has become synony- 
mane with Wwatt Marn +! 1 
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‘No’ Says Hugh 


Handsome, rugged Hugh 
O’Brian, star of Twentieth Cen- 


tury-Fox’s “The Fiend Who 
Walked the West,” opening 
epee cuted pu Oras ies. cusses 


Theatre, is a pretty outspoken 
guy on the craft of acting and 
some of its attendant problems. 
For instance, he believes that 
there’s no reason in the world 
why an actor should starve 
while he’s waiting for a break. 

“He ought to be willing to 
take any job at all just to keep 
going, no matter how low the 
salary,” said the star who has 
been everything from a pin boy 
in a bowling alley to a waiter in 
his climb up the ladder. 

Hugh is annoyed by actors 
who insist that it’s better to 
starve, or sponge off friends, 
while they are waiting for the 
right kind of theatre job. It 
takes patience to keep plugging 
away at a meaningless job when 
what you really want to do is 
act, he admits, but you also re- 
tain your self respect. 

In Hugh’s case he finally hit 
upon the winning combination 
in the job search-plus-earn-eat- 
ing-money field. He bought a 
wholesale merchandising license 
and a limited amount of men’s 
sport shirts, socks, ties, etc., and 
started selling them from of- 
fice to office. 

Eventually, he sold some shirts 
to an agent who became inter- 
ested in him. 

“The Fiend Who Walked the 
West” in which TV’s Wyatt 
Earp stars with Robert Evans, 
Dolores Michaels, Linda Cristal 
and Stephen McNally, is his 
first starring picture. 

Produced by Herbert Bayard 
Swope, Jr., and directed by Gor- 
don Douglas, “The Fiend Who 
Walked the West” tells the tale 
of a sadistic killer and those 
with whom he comes in contact. 


Linda TOO Lovely 


Glamorous Linda Cristal was 
de-glamorized for many of her 
scenes as Hugh O’Brian’s ailing 
wife in the Twentieth Century- 
Fox CinemaScope production of 
“The Fiend Who Walked the 
West<?- which opens—. cece 
at the Theatre. But 
she still looked so lovely that 
Director Gordon Douglas had 
her glowing skin paled. Said 
Linda, “This probably is the 
first time an actress was in 
trouble for looking too good.” 
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promptly lands on the other side 
of the bars where he meets “the 
fiend” of the plot, portrayed by 
Robert Evans. It is . probably 
~-fa 4. cnx that as the cell mate 
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Hugh O’Brian’s starring role 
in Twentieth Century-Fox’s 


“The Fiend Who Walked the } 


West,” currently at the ....... 
Theatre, marks an anniversary 
for the rugged Western star. It 
was just ten years ago that Hugh 
was screen-tested by Twentieth. 

Hugh, known now throughout 
the country through his “Wyatt 
Earp” TV series, was spotted 
by a talent scout while still an 
unknown doing small theatre 
work with the well-known 
“stagelighter” group. 

For the test, he did a scene 
from Clifford Odet’s “Waiting 
for Lefty.” He was told he’d 
made a good test but needed 
more experience. So, experience 
is what he went after. 

In the intervening years he 
worked in every imaginable act- 
ing medium, no job being too 
small. 

In “The Fiend Who Walked 
the West,” his first starring 
film, he has as co-stars Robert 
Evans, Dolores Michaels, Linda 
Cristal and Stephen McNally. 
The CinemaScope film was pro- 
duced by Herbert Bayard Swope, 
Jr., and directed by Gordon 
Douglas. 


Bob Stars in 3rd 


Robert Evans, handsome young 
actor who made his debut in 
Darryl F. Zanuck’s “The Sun 
Also Rises,” has, in his third 
film role, achieved stardom. Ap- 
pearing with Hugh O’Brian in 
Twentieth Century-Fox’s “The 
Fiend Who Walked the West,” 
Bob plays the role of a sadistic 
killer whose deadly personality 
is felt by all who come in con- 
tact with him. 

A one-time New York cloth- 
ing manufacturer, Bob still re- 
tains an interest in his clothing 
firm, but has now definitely de- 
cided that acting is the only pro- 
fession totally suited to him. In 
earlier roles he played the part 
of a motion picture executive in 
“Man of a Thousand Faces.” 

In addition, he has spent much 
of his time recently taking act- 
ing lessons from Stella Adler, 


whom he regards as one of : 


America’s best drama coaches. 

Only one major problem arose 
during his “The Fiend Who 
Walked the West” assignment. 
Bob hadn’t ridden a horse since 
he was a boy. And as for guns, 
his only experience has been in 
a hunting preserve. 

He appears in the film with 
Dolores Michaels, Linda Cristal 
and Stephen McNally. 


cunning killer, O’Brian has more 
hair-breadth collisions with dan- 
ger than a half-dozen of his 
noted TV scripts. 

Set in the frontier country of 
he 1870’s, the film has a tense 

inning when O’Brian, as a 

‘-ridden rancher, joins a trio 

esperados to rob a bank. He 

aught and sent to prison 

re he takes up with the 

lishly soft-spoken Evans. On 

eve of Evans’ release, he 

“Sad Man,”—his nickname 

)’Brian—that he has quiet- 

ad fiendishly rid the prison 

prisoner who has mistreat- 

him. From this moment 

s leaves a trail of blood- 

ng murder right up to the 

ier’s door, paralyzing the 

community with a stark 

f terror that only a tough- 

marshal and now purpose- 

igeful O’Brian can stem. 

the human monster, R¢b- 

vans has cut across the 

»m path to write his name 

2» cinematic gore that has 

nated the names of such 

rs as Lon Chaney, Bela 

si and Boris Karloff. There 

nae difference. His satanic 

>is not cluttered with hoary 

ires, bat wings or claw 

3, but the intent is the same 

o destroy everything and 

hing that gets in his way. 

, a brilliant stroke of luck 

this screen newcomer who 

last seen as the lovesick 

ighter in “The Sun Also 

‘s.”’ He had been discovered 

ilm star Norma Shearer who 

zested him as perfect cast- 

for the role of her film ex- 

sive husband, the late Irving 

berg, in “Man of a Thou- 

sand Faces.” Now with this star- 

making role as a macabre killer, 

vans must juggle two promis- 

ing careers, that of an estab- 

lished sportswear manufacturer 

and his new-found film career 

or choose between them. Odds 
are it will be the latter. 

The two protagonists in the 
film are supported by an able 
cast with Dolores Michaels, Lin- 
da Cristal and Stephen McNally 
in key roles. Miss Michaels has 
the unsavory duty of being 
beaten and knocked about by the 
killer with Linda Cristal being 
nearly frightened to death by 
the tormentor as Evans’ girl 
friend and wife of the rancher 
respectively. 

Produced by Herbert Bayard 
Swope, Jr., and directed by Gor- 
don Douglas, “The Fiend Who 
Walked the West” is based on 
a screenplay by Ben Hecht and 
Charles Lederer from a story by 
Eleazar Lipsky. 


Knows His Limit 

Robert Evans, starring in 
Twentieth Century-Fox’s Cine- 
maScope presentation, “The 
Fiend Who Walked the West,” 
currently atithe>.. 28.65 . The- 
atre, has an unusual character- 
istic for an actor—he knows his 
limitation. One limitation any- 
way. 

The talented young star whose 
meteoric rise has made him one 
of the hottest properties in 
Hollywood has shown his versa- 
tility in his first three films— 
he has played a bull-fighter, a 
film executive and, in this film 
he plays a sadistic killer. 

“The one role I wouldn’t 
dream of trying,” he said, “is 
a singing part ... frankly, I 
just can’t sing.” 

A short time ago he was ap- 
proached by a record company 
to do an album of Spanish 
songs, basing the job on his 
brilliant performance as Pedro 
Romero, the young bullfighter in 
“The Sun Also Rises.” After 
four lessons with a voice coach, 
the project was abandoned be- 
cause the record men decided 
that not even extra. special 
“background faking” would 
make a singer of Bob. 

In “The Fiend Who Walked 
the West” in which he stars 
with Hugh O’Brian, Dolores 
Michaels, Linda Cristal and 
Stephen McNally, he doesn’t 
need to sing to be effective as 
a brutal killer who strikes ter- 
ror into the hearts of all who 
come in contact with him. 


Page Three 


Wiar! 


You'll die 
wondering 
if he'll. 
get you 
next! 


aoe 


He 
breaks 

a neck 
and , 
laughs - 
‘watch out 


A new kind of thrill sensation against a new kind of hackground!. | 


starting 


HUGH O'BRIAN ROBERT EVANS 
DOLORES MICHAELS-LINDA CRISTAL 


EXPERIENCE AGAINST A PRODUCED BY DIRECTED BY 


UGH BRIAN - ROBERT EVANS => Wi GNA, STEPHEN MeNVAL LY sti it iia 
OSHS hh = . peat 


STEPHEN MENALLY’ sss ots mo pm es 


(2 cols. x 95 inches) 


A NEW KIND OF THRILL 


a Fel RE, 
eee 
MAT—304 


162 lines x 3 cols. (486 lines) 
(3 cols. x 11% inches) 


Page Four 


Fiendishly Clever Radio-TV Campaign Sends Out 
Shock Waves To Promote Audience Anticipation 
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ARRESTING 
LIFE-SIZE 
STANDEES 


The striking standing figures illustrated on 
this page are suggested for theatre use as 
lobby standees, door panels, marquee decor- 
ations. The stills from which blowups can be 
made to any size are offered free to exhibi- 
tors by ordering as directed below. Life-size 
cutouts can be mounted on square blocks 
printed with catchlines from the advertising 
copy, such as "The Beast With the Baby Face" 
or "The Kooky Killer Who Breaks A Neck and 
Laughs" for Evans' image and "The Gunman 
Turned Lawman" for Hugh O'Brian. Set these 
special standees in opposite corners of = 
lobby along with the regular standee from 
NSS which sells your film title. 


To Order Standee Stills Write To: 
Press Book Editor 
Twentieth Century-Fox 
444 West 5é6th Street 
New York 19, New York 
Specify: 
Stills No. 986/Spec. Art |, 2 
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‘KOOKY KILLER’ AT HOME ON RADIO 
9 Free Spots Set Him Up 


Before the ‘Fiend’ hits the screen, he will be known to radio listeners as one to watch 
for the scariest of scare films to chill local theatre patrons. The shock drama, the 
mood copy have been carefully served up to stir public interest in seeing this West- 
ern horror film on one FREE tantalizing platter that holds nine sensational spots. 
Play them up, over and over, day by day, for effective mass saturation at a minimum 
cost. Remember, Summertime Is Radio Time! 


CHILL-DILLY LOBBY EXPERIENCE 


Hypo interest in "The Fiend Who Walked the West," beginning two weeks in 
advance of your opening playdate, with the shock message recorded especially for 
lobby use. This lobby sound record with narration and special sound effects is a chill- 
dilly that won't miss. Play it over your p.a. system continuously at intermission and 
at theatre breaks. Set up a loud speaker at an advantageous spot for a focal of 
one-sheet and still art or the display of giant standees pictured on this page. 


FREE LOBBY RECORD 


RADIO ANNOUNCEMENT 
RECORD When Ordering Lobby record is available free on 
|) Free RADIO Spot Announcement Bae Gace either 33% r.p.m. or 45 r.p.m. Order 
Record. ee the one which suits your needs. 
2) On The Fiend Who Walked the | |) Free Radio When You Order Please: Saecily: 
West. Record. 
Send Your Order To: 1) Lobby Record. 


; 2) And Free Lobby 
Radio-TV Department ° 1 
Twontiall Conmry-Fot Record (Indicat- | 2) Speed (33% or 45). 


444 West 56th Street ing speed). 3) For "The Fiend Who Walked the 
New York 19, N.Y. West." 


FREE TV TRAILERS GRIND OUT THRILL PREVIEW 


"The Fiend Who Walked the West'' gives a double jolt in its effective- 
ness as a campaign subject for local TV trailer showings: it establishes 
the fact that it is a horror film, and that it is a Western and that its 
action packs some pretty powerful punches. This is the kind of adver- 
tising fare that is going to hold audiences to the finish of its message, 
an entertainment message that's going to bring them into the theatre. 
Go after preferred time on these pronto: order them today. They are 
free, and four in number—three 20-second TY trailers and one 60-second 
TV trailer—to offer you variety in repeated exposures throughout the 
peak viewing hours. 


To order the Set of 4 FREE TV Trailers: 


1) Send date of your opening as soon as you have booked the film. 


2) Furnish the date your TV campaign is due to begin, and the identifying ame of the station with 
whom you have signed. 


3) Specify "The Fiend Who Walked the West'’ when orderng TY Trailers. 
4) Send above information to: 


Radio-TV Department 
Twentieth Century-Fox 
444 West 56th Street 4 
New York 19, New York 


‘FIEND’ LOOMS BIGGER THAN LIFE ON TV SLIDES 


Stark design describes ''The Fiend Who Walked the West,'' giving spe- 
cial impact to the title and the two protagonists, Evans and O'Brian. 
Again the double sell is effectively stated: a Western horror film of top 
quality; a star known and respected by TV viewers. Get these slides on 
the local screens early! 


|) "SHARED 1.D."" Slide or Telop 


It is identified by call-letters of local station. 


Announcer (Live): Beware! The Kooky Killer is on the 
loose! See "The Fiend Who Walked the West" ................ 
anes .t see Theatre! 


2) "GENERAL" Slide or Telop 


for 10-second spots not tied in with station breaks to be 
spotted at random in station's programming. 


wo y Announcer (Live): The Kooky Killer is on the loose! 

YOUR THEATRE -STARTING DATE See "The Fiend Who Walked the West''—a new thrill 
sensation against a new background ................ les eee 
Theatre. 


Price Scale of Each Slide or Telop: 
‘Shared: |. Ds. with aplavdate sae ..c-.cree: $6.00 
“General slide: or telop. .1.1...0.1s----ssiescyee- $5.00 


How To Order Your Slides or Telops: 


|) Specify "Shared 1.D."" or "General." 
2) Indicate "Slides'' or ''Telops.” 
3) Furnish CALL-LETTERS for "Shared 1.D." 
4) Specify "The Fiend Who Walked the West." 
5) Send your order to: 

QQ TITLE CARD CO. 

247 WEST 46th ST. 

NEW YORK, NEW YORK 


Each duplicate copy of slide or telop......$2.50 


These are NOT furnished free 
by Twentieth Century-Fox 


to be used in conjunction with 10-second station breaks. 
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NOVEL STUNT 
GETS ‘FIEND’ 
ON PHONE 


The unusual nature of "The Fiend Who Walked the 
West" suggests an offbeat exploitation gimmick built 
around a recorded telephone message which enables 
everyone in town to talk to ‘The Fiend.’ Sort of a 
‘Fiendish Person to Person.’ To set it up, contact your 
local telephone company and arrange for a special 
number which people can dial. The record should auto- 
matically begin to play when the connection is made. 
When this arrangement is set with the phone service, 
advertise this stunt by placing the special one-column 
telephone teaser ad, which appears on page eight 
of this press book, in various sections of your local 
newspaper on an extended-run basis. It reads: "Do 


You Dare Talk to the Fiend... ' 


The Fiend Speaks 


When, and only when you have come to an agree- 
ment on operating details with your telephone 
company, write to the Radio-TV Department for 
the ‘Fiend Message’ which has been recorded for 
this specific use. It is suggested that you allow 
yourself ample time for its delivery to you. Follow 
the directions below when you place your order. 
Specify: Order From: 
1) Recorded Message Radio-TY Department 
2) For “The Fiend Twentieth Century-Fox 
Who Walked the 444 West 56th Street 
West” New York 19, N. Y. 
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Fage Six 


The 
Kooky 
Klller 
is on 
the 
loose! 


DON’T BE 
ASHAMED 
TO SCREAM! 


Everyone in the 
theatre will be 
screaming with you! 


You'll die wondering if he'll get you next! 


The most diabolical and maniacal 
fiend who’d ever cut your heart out 
...and hand it to you! CINEMAScCOPE 


SHOCK TREATMENT IF NEEDED: 
SEE MANAGEMENT! 


Starring 


HUGH O’BRIAN -RoBERT EVANS 
DOLORES MICHAELS LINDA CRISTAL: STEPHEN MANALI. 5 = 


Produced by Directed by Screenplay by 


HERBERT B. SWOPE, Jr.. GORDON DOUGLAS - HARRY BROWN an PHILIP YORDAN 


MAT—402 
150 lines x 4 cols. (600 lines) 
(4 cols. x 105% inches) 


Heads Roll Over 
Theatre Marquee 


Robert Evans gives one of the great shock perform- 
ances of the year in the title role of "The Fiend Who 
Walked the West" which you can convert into one of 
the year's top grossing pictures. His variety of ghoulish 
facial expressions in the picture should be exploited to 
the hilt . . . and there are several ways to do this. Pic- 
tured at right are four different versions of the Evans 
characterization. In still form, they are being made 
available to exhibitors to print on green stock for use 
as giant standees, door panels, marquee attractions, and 
theatre "decorations" .. . all designed to advance the 
shock impact of the CinemaScope drama. All four "faces" 
appear as illustrated at the right on one FREE photograph. 
You can choose any or all to use for the above-mentioned 
purposes, by blowing them up to giant proportions. All 
eyes will be fastened upon . . . and fascinated by this 
newest of Hollywood creations, when you expose the 
face in all areas of your theatre. For additional uses, 
see right of page! 


To Order Your FREE Evans Photo: 
Write today to: 
The Press Book Editor 
Twentieth Century-Fox 
444 W. 56 St., N. Y. 19, N. Y. 
When You Order, Specify: 
1) Robert Evans Photo 2) ‘Fiend’ No. 1 


Noah Webster Describes Him This Way... 
; eSp., an implacable or 


FIEND 1. An enem 
malicious foe. 


2. Satan, 


being; a demon. 


3. A person of diabolical wickedness 


or, @esp., cruelly. 


4. A persistently annoying person. 


Don't Miss "THE FIEND WHO WALKED THE WEST" 
(Blank) Theatre 


(Wednesday) 


Town Daredevil To Win Date With Fiend 


Test your town's courage, especially the kids’, to see who would dare go out 
on a date with the ‘Fiend’. You should set up this date with a ‘local fiend’ 
masked as you see fit, for the writer of the best letter, "Why | Want a Date 
With the Fiend." Limit this contest to a certain age group and offer a top 
prize of dinner at a popular restaurant in town, and free admission to your 

“the Fiend Who Walked the West." At the end of the 
evening, the 'Fiend’ could be unmasked to reveal a handsome young man, 
perhaps some local school hero, football, ete. Might also be a good idea 
to arrange for local newspaper photographer to follow along and take 
pictures for special publicity layout on your big attraction. 


initial showing of 


Lobby Display Features Fiend's ‘Toys 


Here's a unique lobby display. On a table place one of each of the follow- 
ing items: a toy gun, a rope, some ground glass and a bow and arrow. 
Place eye-catching sign near display advertising: "These Are the Fiend's 
Toys." They'll not only arouse customer curiosity but will prompt many of 
them to find out full details by attending one of your ‘Fiend’ showings. 


Fiendish Delights 


e ‘Fiend’ Calling Cards 


e Favorite ‘F (r) iend’ 


Set up a special matinee performance of this picture 
for the kids in town and ask them all to ‘Bring Your 
Favorite F(r) iend to See ‘The Fiend Who Walked the 
West’.’’ Do this via lobby posters and slugs in local 
newspaper advertising and through widespread dis- 
tribution of special circulars to such ‘kid gathering 


places’ as candy and drug stores, ice cream parlors e 


and pizzerias. You may also want to suggest that this 
is not the kind of picture they'd like to see by them- 
selves. 


e Teaser Curiosity 


No matter what the size of your community, you can e 


tell your town that ‘The Fiend’ is let loose in your 
area with any one, or a number, of the eye-catching 
teaser ads which can be converted into fine posters. 
Select yours from the ads in this press book and blow 
them up so theyll be easily spotted at a distance 
when posted on lampposts or billboards around town. 


e ‘Fiend’ Seat 

Just before each showing of the film, have a ghoulish~- 
looking character (in mask and costume .. . this 
could be an usher) to be known as ‘’The Fiend” 
walk down the aisle looking for his seat. Change the 
seat each performance you execute this stunt and 
publicize it with such ad lines as: ‘‘Do You Dare Sit 
in ‘The Fiend’s Seat’?”’ or ‘’You May Share Your Seat 
With ‘The Fiend’!’’ 


Don’t Overlook Extra Exploitation Uses 
of Special Teaser Ads Pictured on Pages 
Eight and Nine, Along Lines Suggested Be- 
low Under Heading “’Fiendish Delights.” 


the chief enemy of man; the 
Devil; hence any devil or infernal 


Manager's Note 
On Shock Treatment 


In many of the ads featured in 
this press book exhibitors will 
notice a small box which reads: 
“Shock Treatment if Needed! 
Ask Management.” It is sug- 
gested that should any one of 


your customers inquire into this, 


or ask you for “the shock treat- 


ment,” hand them two ordinary 
aspirins, and tell them that they 
already have had the shock 


FILM 


"Vera Cruz” 
treatment by seeing the film. 


“High Noon” 


"Shane”’ 


“Rawhide” 


yk 

Reproduce the small teaser ads on page eight on stiff DON T 
paper as whe ays oe from theatre, paper tea FORGET 
stores and bus terminals. Or, print up supply of calling 
cards imprinted with: ‘The Fiend called. Sorry | TO PLAY 
missed you this time. Ill be waiting for you at the 
et sacra Theatre’ for door-to-door distribution. THE SPECIAL 
‘Fiend’ Aid Station LOBBY 
An usher and usherette, dressed in hospital garb, RECORD 
(white coats, etc.) and wearing ghoul masks, can be 
stationed in your lobby near a special display of DESCRIBED 
apothecary bottles, first aid kits, etc. to ‘’administer 
first aid to the victims of ‘The Fiend’.”’ ON PAGE 

° al 
Rolling Ballyhoo FIVE! 
A sound truck, playing recorded message and/or IT TEAMS 
special lobby record, and draped with posters and 
accessories should roam streets of your town starting WELL WITH 
three days before your opening. THE TWO 
Coffin in Lobby TRAILERS! 
Set up a coffin made of cardboard panels painted over 
with this copy: ‘‘You Can Rest Here From the Shock PLAY IT 
of ‘The Fiend Who Walked the West’.’’ This can 
be placed in theatre lobby during your engagement. ae 


Shopping ‘Fiend’ 

Send man dressed in ghoulish outfit of ‘Fiend’ down 
main street and into department stores, too, to stir 
customer curiosity. Have him followed by ‘Sheriff’ 
looking for ‘‘Kooky Killer.“ 


THEY’VE SEEN 
THE TRAILERS 
INSIDE! 


“Garden of Evil’’ 
“The Gunfighter” 
"The Fastest Gun Alive’ 


“Gunfight at the O.K. Corral’ 
“They Died With Their Boots On” 


“The Tin Star’ 


Ghastiy Sea Green 
Highlights ‘Fiend’ 


In addition to the general theatre uses for the Evans 
photo, suggested at left, exhibitors should seriously 
consider yet another way to convert the photograph 
into added word-of-mouth about the ‘Fiend’ play- 
date. Using a shadow-box type gimmick built around 
these ghoulish expressions you'll win plenty of 
patron reaction. To set it up, cut out the four heads 
of Robert Evans, available FREE (see directions at 
left), and mount these faces in a square “peek 
box.” To the sides of this box, have your house 
electrician rig two light sockets and insert two 
ordinary GREEN bulbs. Also have him attach wire 
to a special switch which any curious theatre 
customer or passer-by can turn to see Evans’ face 
light up with the ghoulish tinge. Post eye-catching 
posters and signs around the display inviting every- 
one to “See the Fiend Here First .. . Then See Him 
Bigger Than Life on the CinemaScope Screen in 
‘The Fiend Who Walked the West’.” This display 
should be set up beginning one week before your 
opening and carried right through the last day of 
your engagement. 


Webster, Not A Man of Few Words, Describes 
The Year’s Most Menacing, Offbeat Character 


Noah Webster said it best and you can, too, with this low-cost, highly-effective way to promote 
your ‘Fiend’, engagement: a three-cent postcard carrying the dictionary definition of the word 
“fiend” with complete playdate information should be sent to your patron list and to as many other 
street lists you can grab hold of. Noah Webster didn’t know it then but his definition is all-inclusive 
of Robert Evans’ terrifying performance in this smash horror story played against a most unusual 
background. Here’s the kind of promotion gimmick that's easiest to use. Simply make a stencil of 
the typed message to be run off to the amount needed to spread the ‘Fiend’s’ message all around 
town. You can also make a giant blow-up of one of these postcards to be used as an extra lobby 
piece to attract more people at your theatre to the pending engagement. Give each avenue 
of exposure careful consideration and make “The Fiend’ your ‘Fi(rjiend.’ 


Famous Fiends of West Get Their Due 
In Write-In Contest With Novel Twist 


Listed below are ten prominent Hollywood Western dramas and their 
correct corresponding villains. By juggling the villains’ names so that they 
appear out of correct order, you have the basis for an interesting and 
exciting ''Famous Fiends of the West" contest. To enter, contestants should 
come to the lobby of your theatre where you have placed entry blanks 
on a table for each one to fill out. The idea of the contest is to correctly 
identify the villains in each of the mentioned pictures. It's an easy-to-enter, 
easy-to-run contest which will give you radi 

Who Walked the West' engagement. Winners are to receive two 
free passes to your showing of 'The Fiend.’ You are the best one to judge 
how many prizes you wish to award. 


ed publicity for your ‘Fiend 


VILLAIN 


Burt Lancaster 
Cameron Mitchell 
Skip Homeier 
Broderick Crawford 
Lee Van Cleef 
John Ireland 
Anthony Quinn 
Jack Palance 
Neville Brand 
Hugh Marlowe 


Double Trailer Treatment 


Gives Double Shock Effect 


TEASER TRAILER: 


Give your audience a real shock treatment with the super- 
teaser trailer on ‘The Fiend.’ It combines a myriad of weird 
effects, via lighting, colors and flashes, that are sure to rouse 
your customers to the occasion of the year’s most unusual 
horror drama. Just one look at ‘The Fiend’s’ face, and a short 
description of his herror deeds will convince everyone that 
they'd better not let this picture go by unseen. Flash the 
teaser often and start as early as possible. 


Order From 20th-Fox Branch! 
REGULAR TRAILER: 


The teaser trailer gives one taste and the full production 
trailer adds a few of its own to give audiences a general 
impression of the newest screen monster, “The Fiend Who 
Walked the West.” Your campaign on this film is not complete 
without a thorough use of this irailer. It combines dramatic 
horror and action highlights . . . the kind audiences have been 
looking for. Make it a point to get your production trailer early 
and spread the word that ‘The Fiend’ is coming. 


Order From NSS 
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47 lines x 2 cols. 


(2 cols. x 334 inches) 


52 lines x 2 cols. 
(2 cols. x 334 inches) 


TEASERS 


Do you like ground glass in your 
gullet for dinner? Medium rare! 
COMPLIMENTS OF 


THE FiEND* 
WHO WALKED 
THE WEST 


Anew kind of thrill sensation against a new kind of background 


MAT—221 
28 lines x 2 cols. (56 lines) 
(2 cols. x 2 inches! 


Received your favorite necktie? 
A rope around your neck! 


COMPLIMENTS OF 


THE FiEND 
WHO WALKED 
THE WEST 


B Anew kind of thrill sensation against a new kind of background! 


MAT—220 


28 lines x 2 cols. (56 lines) 
(2 cols. x 2 inches) 


(94 lines) 


(104 lines) 


| WILL BE LODSE 
IN CHICAGO! 


The 
ILL BE LOOSE eo 
IN CHI CAGO ! is loose! 7 
MAT—212 


| He’ll cut your heart out and hand it 
to you! No charge for the operation! 


COMPLIMENTS OF 
THE FiEND 
WHO WALKED 
THE WEST 


A new kind of thrill sensation against a new kind of backgr 


MAT—218 


28 lines x 2 cols. (56 lines) 
(2 cols. x 2 inches) 


Drink 
your 
tomato 
juice 
before 
it clots! 


COMPLIMENTS OF 


THE FiEND 


WHO WALKED 
THE WEST 


| Anew kind of thrill sensation against a new kind of background! 


MAT—219 


28 lines x 2 cols. (56 lines) 
(2 cols. x 2 inches) 


47 lines x 2 cols. 
(2 cols. x 334 inches) 


SET 
TOWN 
NAME 
THESE 
FOUR 
TEASERS 


a 


WILL BE LOOSE 
IN CHICAGD ! 


MAT—210 
(94 lines) 


MAT—213 


49 lines x 2 cols. (98 lines) 
(2 cois. x 32 inches) 


°° OUD ARE 


TALK TO THE 


FIEND 


WHO WALKED THE WEST SET 
PHONE: REgent 34363 < \uner 


fiend HERE 


SPECIAL TEASERS 
DOUBLE IN BRASS 


Aside from their normal use, the four 2-column 
teasers illustrated left provide an exploitation 
opportunity that is inexpensive and easy to set 
up to give widespread interest in your playdate. 
Have these mats printed on firm stock to be 
handed out as special ‘Fiend’ calling cards as 
described on page seven of this book. 


The one-coiumn slug illustrated directly above 
is the telephone teaser, referred to on page 
five of this press book, which is designd to help 
you successfully carry out the ‘Fiend Message’ 
stunt described there. 


All five of these special teasers are offered as 
one special ad mat to facilitate your ordering 
from N.S.S. 


ORDER SPECIAL AD MAT NO. 2 FROM NSS FOR EXPLOITATION-AD TEASERS 
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Kooky 

Killer ; 
is # 
loose! 


WHO WALKED 
THE WEST 


1S CLOSER 
THAN YOU THINK! 


See it with someone you want to protect! 


MAT—214 


75 lines x 2 cols. (150 lines) 
(2 cols. x 53 inches) 


n2?,. CINEMASCOPE 


MAT—216 


87 lines x 2 cols. (174 lines) 
(2 cols. x 614 inches) 


TEASERS 


* — 


RUN FOR YOUR LIVES! 


PIE] D 


Every Hour... 
Every Minute... 


Closer... 
to CHICAGO! 


Don’t be ashamed 
: to scream! 


_ Everyone in the 
;, theatre will be 
screaming 
with you! 


Century-Fox 


222... CINEMASCOPE CINEMAScOoOPE 


Saale 


— 
MAT—215 MAT—217 


84 li 2 cols. (168 lines) 
"2 ea ae Foy ig 84 lines x 2 cols. (168 lines) 
(2 cols. x 6 inches) 
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Page Ten 


HUGH O‘BRIAN * ROBERT EVANS 


20. 
= | = ND [== 
our HEF WALKED THE 


6 lines x 2 col. (12 lines) 2 cols. x 2 inch MAT—206 


28 lines x 1 col. 
1 col. x 2 inches 


mm Anyone — 
@ he can't | 
= scare 
m isa 
a liar! @ 


IS ON THE 
LOOSE! 


CINEMAScoPE 


DON’T BE 
ASHAMED 
TO SCREAM! 


Everyone will 
be screaming 
with you! 


: GORDON ious 
Linda GHRISTAL Steohen MIcNALLY sisi 

Rt and PHILIP YORDAN 

100 lines x 2 col. (200 lines) MAT—207 


2 col. x 7 inches 


MAT—102 


The Kooky 
Killer is 
on the 
loose! 


56 lines x 2 col. us lines) 
2 col. x 4 inche 


28 lines x 2 col. (56 lines) 
2 col. x 2 inches 


DON’T BE ASHAMED TO SCREAM! 


Everyone will be 
screaming with you! 


HUGH O'BRIAN - roger evans 
DOLORES MICHAELS-LINDA CRISTAL 
STEPHEN MCNALLY. rcsres » HERBERT B. SWOPE, Jr 


directed by GORDON DOUGLAS - screenplay by HARRY BROWN and PHILIP YORDAN 


S$1G 


MAT—204 


WHO WALKED 
E WEST 


h CINEMaScoPE §& 


MAT—202 


14 lines x 2 col. (28 lines) 2 col. x 1 inch: 


21 lines x 1 col. 
1 col. x 142 inches 
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Wie °° THEEFEND 


WHO WALKED 
THE WEST 


CINEMAScOPE 


8 lines.x 1 col. MAT—108 


1 col. x 44 inch 


FiEND 
WHO WALKED THE 
WEST CINEmMASCOPE | 


6 lines x 1 col. MAT—103 
1 col. x 4% inch 


_ CINEMAScCOPE 


MAT—101 


14 lines x 1 col. 
1 col. x linch 


ORDER SPECIAL AD MAT NO. 1 FROM NSS 


MAT—201 


| HE BREAKS A NECK 
| AND LAUGHS! 


SHOCK 
TREATMENT 

if needed! 

See dled en a : 


HU t} BRIAN 


ERT EVAN 
minis tht 
LINDA CRISTAL 
STEPHEN NIcNALLY 


CINEmMaScoPE 


HERBERT B. SWOPE, J. GORDON DOUGLAS 
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90 lines x 1 col. 
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MAT—105 


RUN FOR. 
YOUR LIVES! 


THE 


WHO WALKED 


Don’tbe | 
ashamed 

i to 
scream! 
Everyone 
will be 


screaming 
‘with you! - 


SHOCK 

TREATMENT 

if needed! = 
See management! [| 


Hugh O BRIAN 


ROBERT DOLORES 


EVANS MICHAELS 


LINDA STEPHEN 


CRISTAL: McNALLY 


CINEMAScCOPE 


HERBERT B, SWOPE. Jr 


DIRECTED BY 


4 GORDON DOUGLAS 


SCREENPLAY BY 


HARRY BROWN 
wo PHILIP YORDAN 


ame nae 
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137 lines x 1 col. 
(1 col. x 97% inches) 
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WHO WALKED ¥ 
THE WEST. 


CINEMASCOPE 


Uh 


A 


24-SHEET 


don't turn your ba 0s R Ss | } Seni ae ye ial 
“ae Kooky rm YO the baby oo e P yi E | SS pce We " 


| HE BREAKS A NECK AND LAUGHS.. 
watch out for yours! y 


‘WHO WALKED | 


CINEMAS COPE 


phe breaks a neck and laugh , SEE (T WITH 
| watch out for yours! . SOMEONE You 
fk WANT TO SCARE! 


dicug? 
watch out for yours! 


6-SHEET 1-SHEET 3-SHEET 


gl dot teeta 


HERALD SELLS ‘FIEND’ 


The Cato herald on ‘The Fiend’ is an extra-special item that 


dont furn Oe Ba captures some of the horror, and maliciousness of the year's 


eas the y h the baby face! most unusual character. The reader gets a good idea of what's 


ALSO AVAILABLE 
8x10 GLO-COLOR STILLS 


in store for him frem these heralds, so make sure they're 


distributed through every avenue open to you. 


8x10 B/W STILLS | >: : $5.25 per 1,000 $9.25 per 1,000 
11x 14’s @ SLIDE ee HUGH OBRIAN 4 (Unimprinted) (Imprinted) 
¥ i. f ROBERT EVANS B Order from: 
HUGH ROBERT ORDER FROM . 4 : ; CATO SHOW PRINTING CO. 
alan NATIONAL SCREEN SERVICE MNCS HRS ATA PATS Mc CATO, NEW YORK 


22 x 28 PHOTO 


14 x 22 14 x 36 ; 0c dont turn Your back 
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